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Chocolate Confections

The goal of this piece was to
create a cookbook of. Abiding by
a proper hierarchy; and styling

it all in an appealing fashion to
create the atmosphere the client
was looking for.

Chocolate Confections sought
to appeal to the everyday
chocolatiers. The sweet tooth.
Anyone who might be interested
in the product of chocolate.

Utilizing home style type and
backing it up with delicious
photography; the goal was to
produce an air of comfort. This
cookbook wasn’t designed to be
pretentious, regal or exclusive,
and thus it is presented as such.

The Chocolate Confections
cookbook appeals to the market
that it needs to. Within all of

it’s attributes it looks to be
approachable. Anyone interested
in cooking themselves a sweet
treat should feel good and ready
to use this cookbook.

(ONFECTION

A CO0KBOOK DEDICATED TO
THE CHOCOLATE CONNOISSEURS

JORDAN ROSBOTTOM

CHOCOLATE CAKE

[NGREDIENTS

2 cups White Sugar
1 % cups of All Purpose Flour 1 cup of milk
or ¥z cups of veg. oil
2 teaspoons of vanilla extract
baking soda 1 cup of boiling water

1 teaspoon of salt

DIRECTIONS

1. Preheat oven to 350

2. Grease and Flour 2-round g inch pans.

3. Mix the sugar, flour, cocoa, baking powder, baking soda and salt
in a bowl. Add in eggs, milk, cil and vanilla gradually.

4. Mix for 2 minutes in mixer.

5. Stir in the boiling water,

6. Pour evenly into the pans.

7. Bake 30 minutes.

8. Coolin the nans fo

CHOCOLATE CUPCAKE

[NGREDIENTS

1 cup (4 oz) sugar

1 cup (4 ¥2 oz) all-purpose flour

;) Dutch-processed  ** ©9P buttermilk

ndlat alftad 4 cup canola oil

Y4 teaspoon baking powder 2 large

aspoon baking soda 2 teaspoons vanilla extract

Y teaspoon kosher salt

DIRECTIO

1. Preheast Oven to 350
2. Line muffin pan with 12 liners
3. In a mixing bowl, mix the flour, cocoa powder, baking powde,
salt, and sugar.

easuring cup, mix together the buttermilk, canola cil
eggs, and vanilla.
S. Pour buttermilk mix into the dry ingredients and mix until fully
merged,

6. Pour batter evenly into the liners and bake for 25 minutes, wait

for it to cool.




Oceanic Cafe

The Oceanic Cafe needed a brand re-haul,
including a storefront logo, social media
advertisement designs, and a re-design of their
menu.

Using their mantra ‘Taste the food, Feel

the breeze’, | wanted to create a logo that
encapsulated the laid back, wavy feel of the
cafe.

Through a cool blue and wavy script font
paired with the iconic palm tree iconography,
the logo | created fits the mold | was shooting
for. Hopefully inspiring onlookers to sit back,
relax for a bit and take in the atmosphere of the
Oceanic Cafe.
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Sandwiches

All sandwiches served with your choice of

potato chips, cole slaw, pasta salad or
garden side salad.

Grilled Cheese Sandwich | $3.95
Warm, melted American cheese on buttery grilled
toast. With bacon, add 95¢.

Menu Design Spicy Chicken Sandwich | $4.95
Our crispy breaded chicken breast features a zesty
blend of peppers and spices. Served with crisp lettuce,
vine-ripened tomato and your choice of bleu cheese
dressing or mayo.

Grilled Chicken Sandwich | §4.95
A marinated, grilled chicken breast topped with crisp
lettuce, vine-ripened tomato and mayo.

Angus Burger | §3.95
One hot-off-the-grill quarter-pound Angus patty on a
toasted bun and your choice of toppings.

The Original Double Cheeseburger | §4.95
Two hot-off-the-grill quarter-pound Angus patties
with American cheese on a toasted bun and your
choice of toppings.

Bacon and Cheese Angus Burger | §5.95
A quarter pound Angus burger with melted American
cheese and thick hardwood-smoked bacon and your
choice of toppings.

Social Media Advert Chef’s Specials

aw, pasta

Salads -

Add grilled chicken to a salad for an
additional §7.95

Vineyard Salad | $7.95
Green leaf lettuce with grapes, toasted almonds,
manchego cheese and balsamic vinaigrette.

Garden Salad | $7.95
Baby greens with red onions, tomatoes, shredded
carrots, cucumbers and a choice of dressing.

BLT Salad | §7.95
Romaine lettuce with bacon, tomato, red onions,
boiled egg and homemade croutons with buttermilk
dressing.

Pear, Pecan & Gorgonzola Salad | §7.95
Baby greens with sliced pears, toasted pecans,
gorgonzola cheese and lemon vinaigrette.

Asian Salad | $7.95
Napa and red cabbage with mandarin oranges, sliced
almonds, edamame, crispy wontons and ginger soy
dressing.

Beverages
Chocolate, Vanilla, Strawberry,
Orange Freeze & Banana Shakes | §4.50
All our shakes begin with two hand-dipped scoops

of homemade ice cream, real milk, and topped with
whipped cream and a cherry.

Cold Beverages | $§4.50
Fountain drinks, Iced tea, Fresh squeezed lemonade

Hot Beverages | $§2.50
Coffee, Tea, Hot Cocoa

e

Cceanic

Taste the food e Feel the breeze




Book Cover Series

This series of book covers was made
with a single intention; capturing the
biggest themes and meanings within
each book with a simple and sweet
digital illustration.

Within the Number the Stars cover
| illustrated Ellen’s necklace, the
symbol of their friendship and the
object that keeps the novel moving.

How much would you do
to save your best friend?

This is a question that
Annemarie has to ask
herself day in and day out.
Living in Denmark has it's
own share of problems
but none more stressiul to
young Annemarie than the
impending invasion of Nazi
Germany.

Though Annemarie is not
Jewish, her best friend Ellen
is, and in asking herself the
question “How much can |
do to save my best friend?”
Annemarie finds herself
doing just that

Psalm 147:4

He telleth the number of the stars; he calleth them

all by their names.

Disobeying the Nazi rule,
lying to soldiers, doing all
they can to smuggle an
innocent Jewish girl as far
away from the opression
as possible. The tale of
Annemarie and Ellen is a

heartbreaking one. Without

a doubt.

Within the second illustration | created
the simple black and white world, cut off
by Jonas and his ability to experience
color, within the apple; his first look into
the outside.

The third Illustration for Nothing is the
simplest of the three. It represents
the pile of meaning, that within the
philosophy of the novel, eventually
appeared to truly mean nothing at all.

Number
the

Stars

Lois Lowry

AIMOTT STIOTT | s1e1g o) JoquunyN

Does anything truly
have meaning?

How can we prove that life has meaning? Does
anything truly mean anything, or is it all just a
fabrication to help people get through the day.

“Everything begins only to end. The moment
you were born you began to die. That's how it is with
everything.”

“You go to school to get a job, and you get a job
to take time off to do nothing. Why not do nothing to
begin with?”

“The reason dying is so easy is because death
has no meaning... And the reason death has no
meaning is because life has no meaning. Al the same,
have fun!”

LT

[s a perfect world
black and white?

In a world where everyone is black and white,
everything is laid out for each indiviudal person and no
one ever faces terrible amount of consequence; there
is no pain. There are no tears, there are no problems.
Everything is perfect.

Jonas however, finds his future plan to be with a
special man, the Giver. Within this world of black and
white Jonas inherits the ability to see color, to feel
pain, to experience joy and sorrow.

Within his journey to take on his world's emotion, how
will Jonas take on the responsibilty, finding out the
truth about the world he once saw as perfect

“If everything's the same, then there
aren't any choices! | want to wake up in the
morning and decide things!”
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nothing

Janne Teller

The Giver

Lois Lowry




Royal Auto Detalil

Royal Auto Detail needed a series of three adverts, within three different
dimensions for different platforms.

Utilizing clean black and white along with simple but effective text, the
viewer understands instantly what Royal Auto Detail is all about.

Creating a regal atmosphere within such a small space is not always an
easy task, but through the logo work, font usage and color pallet | believe
the message comes across in full force to anyone who comes across this

advert.

The product’s target market is a small percent of the population. This
series | think accomplished what it set out to do in creating that sense of
exclusivity, creating that true feeling of royalty within an advert.

RoyaT

Auto Detail

Clean Car. Clean Lifestyle.

book now for 15% oft on select packages

(Y aT

Aufo Detail

Clean Car.
Clean Lifestyle.

Roy aT

Auto Dctm

book today to receive
15% off on select packages

voyaf royalautodetail2022
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Clean Car.
Clean Lifestyle.

book now for 15%
off on select packages

RoyaT

W

royalautodetail2022 Act fast to claim 15% off on select

purchases #autodetail #royalauto




The newly born Airline ‘Worldwide Air’ needed branding done for their general brand as well as an
annual report to address their shareholder’s.

The logo | worked on first and foremost, as the defining part of their brand | wanted something
timeless as well as functional and competitive in terms of modern logo work.

What | landed on | believe
accomplishes what was
set out for. Their brand
goal is to have the furthest
reach possible, servicing
maximum clients around
the globe. Knowing this

| felt the blue and white ®
scheme was a good call as
it is not only making them o r WI e 1. Mission Statement

out to be professional, but §i ?ﬁg?’smmw‘h
it also works well with the L

S
v
_ 4. Goals 3
worldwide concept they are S. Expansions
going for. 6.Our Leaders
7. Shareholder Address

As far as the annual report
goes | stuck with similar :
themes, using imagery of Mission Statement
soaring planes and deep

blue skies to really capture B
the growth mindset the e have beenbound to one

. . . course of action since the
company is adopting, while inception of Worldwide Air.
adhering to their brand L i
dentity a sustainable,respectable
airline,available to those inall
corners of the globe.

| also decided to use a large amount of color blocking within the annual report, something that |
think a document like this can really benefit from, due to the nature of big blocks of text being less
flavorful when they’re just dropped on big white space.

Leader board Web Ad (780px x 90px)

From everywhere.
To anywhere.




Orange Dream

Orange Dream being a Orange Soda company, needed branding
done, in the shape of a social media advert, a website advert and a
logo.

Staying true to the spirit of Orange Dream, the campaign centered
around their slogan. Within the black and orange | wanted to make
the words pop, utilizing a bold font to further encapsulate that.

Relax, refresh, enjoy. Something never done better than sitting down
and cracking open a nice cold beverage.

| used the can mock ups here as the basis for the advertisements
because it exemplifys that better than anything. The product is
about that refreshing, relaxing experience.




Chip Kidd Exhibit

Chip Kidd is one of the designers | look up to the most, so when | was working on this tribute to
Chip Kidd exhibit | wanted to truly capture the essence of his work within the pieces | created for
it.

This poster to promote the exhibit comes from a combination of some of his most famous works.
From the color scheme and silhouette style that had come from his iconic Jurassic Park book
cover all the way to his Watching the Watchmen artwork.

inside the mind of

CHIP KDY

husban altisit

riter
¥ inspiration

The Poster illustrates all of what | wanted it to illustrate, telling the viewer exactly who Chip is to
those who knows of him; a writer, a husband and an artist. As one of my personal hero’s | wanted
this to do this right more than ever, and I’m really happy with how it came out.

The web advert mimics Kidd’s work within his ‘Reporting: David Remnick’. | figured in the process
of this design that the bold pop and the extreme contrast in the design would draw the attention of
someone scrolling through social media websites.

inside the mind of

(HID K

Leader board Web Ad (780px x 90px)

te. chipkiddexhibits

Lovern ipsum delor sit amet, consectetur adipiscing elit. In dictum neque 2 congue ullamcorp-  Lorem ipsum dolor sit amet, consectetur adipiscing elit. In dictum neque a congue ullamecorper.
er, Vestibulum sil amel gravida massa. Ut non nune sodales, dignissim augue ul, pulvinar Westibilum sil amel gravida massa. Ul mon nune: sodales, dignissim aogue wl, pulvinar diam
diam. Vestibulum vel nibk noa justo bibendum ullamearper. Suspendisse sed nisi felis. Etiam Vestibulum vel nibl non justo bibendun ullameorper. Suspendisse sed nisi felis. Etiam egestas
egestas sros sed neque tempus, a facilizis jwsts tincidunt, Etiam quis tincidunt est. Vivamos in - eros sed neque tempes, a facilisis justo tincidunt. Exiam quis tincidunt e=1, Vivamuos in dignis-

dignissim lorem. Aenean izeuls sit amet guam sit amet luctus. Proin tristique nisi a tellus sim lorem. Aenean jaculis sit amet quam sit amet luctus. Proin tristique nist a tellus ulirices

ultrices finibes, Quisgue diam enim, lacinia semper vulputate lnoreet, luctus sit amet doi. finibus. Quisque diam enim. laciria semper vulputate Lnoreet, luctus sit amet dui. Morbd dietum
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ut postere metu
partitor ipsum i

Sed leo leetus, varius sed nulla condimentum, cursus tristigue mauris. Phascllus cst lacus, lectus, varius sed nulla condimentum, cursus tristique mawris. Phascllus cst lacus, vestibulum
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inia tellus . Vivamus non mollis quam. In quis odio i unt, gravida masss lus. Vivamus non mollis quam. Tn quis odio id

orci mollis finibus,

i, ullrices al socumsan sil amel, impendiel ul ance, Ses- linibus. Sed ante massa, ulirices al aceumsan sil amel. imperdiel ut areu, Suspendisse sceleris-
pendisse seeled i
nisi

Aligquarn crat volutpat. Nulla consectetur, purus eu elliciioe suscipit, negue est auclor justs,

Aliguom erat volutpat. Nulln consectetur, purus eu efficitur suscipit, reque est auctor justo, & blandit tellus m enalis arcu cf

is ew mawris. Donee pharets

fvamus rhoncus semper diwm at iaculis. Sed d a1 i ucibius

Blandit tellus mauris eu mawris. Denec pharetra ven 3 pibus. Mauris vitae

lorem. Donec

L massa nibl
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chipkiddexhibits Celebrate the iconic work of Chip Kidd,
purchase tickets to the exhibit, link in bio. #exhibit
#graphicdesign

Aliquam erat volurpat. Nulla consectetur. purus eu efficitur suscipit, negue est auctor justo, o

artist tribute
visit chipkiddtribute.com



Be Dauntless

The Client for the ‘Be Dauntless’ company branding came to me with a concept and a
brand message and not much else. Through my conversations with him we were able to
really get to the heart of the product that he wanted and the message he wanted to send
with his branding.

He wanted something aggressive, something that shouted to be fearless, to be dauntless.

| thought the red and black color scheme complimented the message well, it speaks
aggressively to the viewer, as it wants to. The company was planned out to be motivational,
to be something that drives people toward doing what they want to be doing, without
hesitation. The bold red Dauntless is in your face, but that’s the point. It’s there to motivate,
it’s there to deny the doubts in your head, which is not alway something that is easily
accomplished without being bold.

The web branding and the tagline we decided on come in a similar vein to the logo. ‘Fear
is Fuel’ with a bold red color block really defines the message the company wants to send,
and pushes their message one step forward if the logo didn’t already drive the point home.

We experimented with some other color pairings through the work | did for Dauntless, but
eventually the black and red was decided upon to be definitive for the brand’s message,
as the colors spoke the message in tandem with the words in the adverts; better than any
other color scheme could.




